
Update on Georgia’s 

Census 2020

Coordination



Census 2020 is about two things…

 POWER

 MONEY



Why Does it Matter to Your Community?

 POWER

 U.S. House of Representatives

 State Senate

 State House

 County Commission 

 City Council

 School Board







Why Does it Matter to Your Community?

 Medicaid

 Medicare Part B

 Housing Choice Voucher Program

 National School Lunch Program

 WIC

 SNAP

 Head Start

$23.8 Billion / 10,500,000 people = ~$2,300/person



Why Does it Matter to Your Community?

 Georgia’s rural assistance programs received $1.4 billion in FY 2016 

 This is the most of any U.S. state

 $47 million of this went to rural business and industry loans

 $45 million went to rural water and waste disposal systems for rural communities



Challenges Facing Census 2020

 Knowledge Gaps

 Apathy

 Concerns about confidentiality and privacy

 Fear of repercussions 

 Distrust of government

 Hard to Count Populations

 Online Response

 Internet Connectivity



Taliaferro County

 1,836 people live in 710 households

 8 people live in group quarters

 85.1% of the county's households 

mailed back their 2010 census 

questionnaire

 59.2% of Taliaferro County's 

households had either no internet 

access or dial up-only



Challenges Facing Census 2020

 Knowledge Gaps

 Apathy

 Concerns about confidentiality and privacy

 Fear of repercussions 

 Distrust of government

 Hard to Count Populations

 Online Response

 Internet Connectivity

 Timing



Self-Response Mailing dates





What Has Georgia Done to Prepare

 Boundary & Annexation Survey (BAS)

 Local Update of Census Addresses (LUCA)





What Has Georgia Done to Prepare

 Boundary & Annexation Survey (BAS)

 Local Update of Census Addresses (LUCA)

 Formed State Complete Count Committee

 Logo

 Social Media

 Presentations 

 Valdosta State University / UGA’s Carl Vinson Institute of Government

 Public Relations Firm

 Developed Materials

 Focus Group Testing



What Has Georgia Done to Prepare

 Strategic Marketing Plan

 Marketing/PR Firm

 Broadcast Media

 Trusted Voices Campaign

 Electronic Media

 Targeted Marketing



Messaging and promotion 

 Two Public phases: 

 Awareness

 January – February 

 Goal- educating that census is coming 

 Call to action/ Thank you 

 Beginning late March – May 

 Goal 1- Georgians should be received census mailings and its time to respond

 Goal 2- Thank those who responded and remind those who have not 

 This will be done on a state level and local levels 



Messaging and promotion 

 Local Complete Count Committees

 Celebrities

 “CALi” (Dept. of Early Care & Learning)

 Newspaper/Magazine Articles

 College Emphasis

 Numerous Presentations



Graphics and 

Collateral 

Concepts 



Graphics and Collateral Concepts



How Can You Help? 

 Encourage formation of Complete Count Committees in your district

 Encourage participation in Census 2020

 Connect us with celebrities who may be willing to be in ads/commercials


